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0689200 |ALEHZCH G Introduction to Cultural Studies w2121k
0034400 |~z{birrEes Cultural Geography wl 2121k
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0885100 [ SZ Al Bt @ a%s Community Design 33 |[1ITF
0821900 |=& (b5 History of Taiwan Culture #wl 212 |1F
0002900 | A it e Human Geography #®l 212 |1F
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0885200 |3¢{L ezt ERALE] and Planning w3 |82k
0822100 |45k {1 gt 15 5 Globalization and Local s | 2 2 | o
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0582000 |JpF&tt e Sociology of Consumption #®|l 2] 2|2k
0885300 |7 (L B L A iulturg Resources Survey and | 2 3 |op
nalysis
0822000 |S{LRAZE 530 'gthuedli\él:thodologles of Culture | 2 2 |2
0821400 |SrALjfEshE Cultural History w212 |2F
0822400 |t > fb 22 b 5E Urban Cultures w22 ]2F
0822500 |H T BEE ) HE 2= i Fashion and Consumption Space w2112 |2F
0783100 |[I#ftffE st Oral History gl 212 |2F
0826400 |44 A LB A S Tourism in Rural Culture #2123k
0885400 |05 (RS (LBt 'Prloaunrrl]?rr:;and Leisure Culture and | 2 2 |3k
N Topics of Contemporary R
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0822600 | fEERSLAE Architectural Culture and Theories 2|2 2|3k
0822900 |Z=fHIHItt &5t Social Analysis of Space #®|l 2] 2|3F
0823000 |#akiy B3R &5 Urban and Planning History Bl 2] 2|3F
0885500 |psF&EH Cross-border Practicum #wl 2] 2]3F
0885600 |AIE S fb2EfE TAEY; Cultural Creative Spaces Workshop | 3 | 2 | 2 | 37}
0885700 |M:HI ~ bz 2= fE] B ) Gender,Urban space and Power #®| 2] 2|4k
0823300 |z =z bzEfEE Subcultural Space Bl 2] 2|4k
FRAMEEZIRASCEIRSEL |Modernity and Post-modern Cultural | ...
0885800 AlfE Phenomenon BEl2|2]4F
0822200 |[FE{FE S {bHiEZE Aboriginal Culture and Industries el 2] 2|4F
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0347200 |4%7%E2 Economics w3131k
0579700 |ErHE Management w1 3] 3|1k
0300700 |4fp=t22 Statistic SNl 313 |1F
0691000 |f7H5E2 Marketing w131 31F
0586100 |~7{R&&mes Cultural Industries Economics #1222k
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0580600 | A HE&EREH Human Resource Management #1332k
0885900 |FjLiE Technology Management #1133 ]|2E
0886000 |m7i5H 4 Bty Marketing Research El 222k
0886100 |4t Production Management #E| 3|3 ]27F
0886200 |ZET-p5H#s5 e-Business and e-Commerce El 212 ]2F
0580400 |ff#5E Finace Management #3333 |2F
0827700 [JH&EEHIT Ry Consumer Behavior #2112 |2F
0694900 (gipsit S (i s oot e BN w223k
0886300 |gl#rEs Innovation Management w1223k
0589000 |=ZEEH Project Management B 2| 2|3k
0886400 |4H#%k1T Ay Organization Behavior w122 |3k
0329000 |ZRHE&E T Strategic Management #® | 3] 3|3F
0553200 |/\H:RH(4 Public Relations | 2| 2]|3F
0823800 |EpEEETH International Business Management | #& | 2 | 2 | 3°F
0886500 |4¥EEHH Business Internship #E|l 2|2 ]3F
0691500 |#z&178H Integrated Marketing Communication| % | 2 | 2 | 37|
0823600 |HRrsEH Service Management w122 |4F
0886600 |FEZE3Hr Industry Analysis | 2|2 |4FE
0328900 |ZRH&ETTHY Strategic Marketing w2 2|4k
0886700 |{>ZE(EZESTHT Business Case Study | 2|2 |4FE
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0769400 |g=E EH 1L Creative Thinking and Performance | A | 2 | 3 | 1 |
0887100 |z&=tm=2 Technical Graphics w1331k
0396000 |ZHHI [\ FHEL Cognitive Psychology ml 2121k
0824400 | s (kB oital Photography andimage |yl 3 | 3 | 1F
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0887200 |{diFH &K Emzes User Experience Design wml21211F
0694700 |gllHr et ittzm Introduction to Creative Design w21 21F
0824200 |tayzEAZH1 Materials and Color #w[ 2] 3]1F
0826500 |gl= 4 hrE T Study of Creative Lifestyle # | 2| 3|2k
0887300 |ZEfsHHEN i EET(—) Computer-Aided Graphic Design () | | 2 | 3 | 2.k
0887500 |24t g pasy H %=1 (—) Multimedia and Web Design (1) # | 2| 3|2k
. s Modern media and digital \
0887700 (S5 4HAEHLY i BEST convergene gl 2|22k
0769800 |Spfitim gn=s s pr Analysis of Multimedia Image | 2 3 | o
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0887400 |EEHSHHENFHIERETH(Z) Computer-Aided Graphic Design (Il) | 8 | 2 | 3 | 27F
0887600 |Z&#ifa s H =1 ) Multimedia and Web Design (11) #w 2] 3]2F
0825000 |E&i:1 - EifiTittsm Introduction to Cross-media Arts #®| 2| 3|3k
0887800 |ZEfsHEN T A =%E1(—) Computer-Aided 3D Design (1) #w 2|3 ]33k
0888000 |7 EhfiaEEt(—) Interactive Media Design (1) #®| 2| 3|3k
0888200 |NRHKIEHmBER Content curatorial theory and practice| 3 | 2 | 2 | 3.k
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0888300 |/(%A1/F 515 o g2 |3 |3F
0887900 |EEH&HEHEN I AS =) Computer-Aided 3D Design (I1) #w 2] 3]3F
0888100 |G &hitaEsgst (=) Interactive Media Design (I1) #® [ 2] 3]3F
0825400 |~ EEhEmERE Performing Arts Planning w212 |3F
0884400 |ExEl Internship ;|22 |3F
0888400 |=z=HilEEL{%H] Moving image editing and retouching| 3 | 2 | 2 | 4.
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0888800 | gsTHiBE Display Design and Implementation | % | 2 | 2 | 4. |
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