TRAMRAFEYE AL EMBA a R BT
-~ AREE R 2 AR R R
Iy A P f @5 BRI &0 U AR S TMS D  HLAELFE -
2~ ]ﬁ‘* 4*%%1%%3 ;,kaQ lbﬁ, 2 __élr—%ﬁ , i‘* £ é,llﬁ,ljlgq——&;‘l.ﬁ‘,i%?glgni A ‘j » 1B 3E
Qﬁlu p“ir—\?ﬁ}_ﬁleé;g—'?o
3~ & <£F[.l _%f;)\" d_ﬁlkxanﬁgﬁp%ﬁ_ﬁ#*,_g \Lj{—g 1Lx;:ri B2 gLz F'&J—gdﬁj N “g‘ o ’%I“’AF'
ﬁ'ﬁl‘fﬂi \E—%AP ﬁ,{{q-k'?&;,_rgé‘r‘&, = —k%\i s 4['1‘[’}? %a‘;-ﬁjg. 4‘5&; /%x&'g:g;/ﬁl;gg# , l&fél‘fﬂ
T AR g G LIATHA o
2 HRBEA R R
¢ PHAEE
1~ 3An i A AR ~ = % 5 AR AR - 7 A AR5 kAR ©
(DA#HFARE 35 ~» o
(D)= * & LA B HAE 30 £ 4
FR AT E AL 28 A S EB8EA S Y FEARY FHE TR
B2ENSNEBSELS BB E NS NN IR 28N S EBSEL -
(@ﬁﬂ%ﬁﬁﬁ”iﬂ$ﬁé&ﬁﬂmv%ﬁw6%90
O 132 39 B L T EMLG Y hon B ¥
i
Bk [3%4) 3
g g | gy imagne | gas e F
- T BRI B (R R PR AR B
[ 105 4] [10 % 4] [ 105 4] ;
' B [654] 4
A

¢ APM R

1~ & AEFRL L TR
(1) P34 8z ELTEHT " AoiE R

(2) A5 AAER AT @SR > 83 Bis T2 AFR $$L~m@§4

ﬁgﬁip [I;-ﬁuﬂ EF’EF%‘]

%-?(#KT' lLL“‘L E—FAAQ j_ ,J‘< 7’5‘?



S pL R

w

§ 8 % BMBA FLAZ 2 #0440

21108 £ r

e e e AR )
3| > o 3 :&" > 5 %——
8 1 s 1 - o | A | # | e
Y S & S ACTIRE 259
170500 (=g =iz Research Methods % 13| 3 -
18
SR ATARMIEFRYESER(RB 284S 0513 884L)
0889300 |4 7 < it &A% Consuming Culture & 22
0983300 |#“EF £ 2 Hp: Humanity Lectures of NTUE ®2 ]2 | -2
0670400 |&3= 7% Design Culture 2|2
0903100 |[* v & XEFT Cultural Geography Seminar 2|2
0889200 |* i+ 7 =% Theories of Culture Studies #F| 2|2 |-~z
B Community Building and Cultural T EY
0889600 [Ar% Fig= it F A % ) ] #1022
Preservation Seminar
0889400 (£ & 357 & AEF7 Y Creative Urban Space Seminar E | 2] 2
1012000 Feite Business Cultural History 0212 |---
1010500 | f*ip32 Cultural Governmentality F| 2|2 |78y
1010300 |[#H#E L€ Craft and Society FE 2|2
COEYERGR AU IR R 284 5B 884)
0889700 |fF*EfmHmeEF L Management Theory and Practice A
0889800 |* i* & ¥ 5 /A% %41 Cultural Industries Economics E 2|2
0889900 |i=4fx@m:her £ 319 2540 Marketing Theory and Practice 22
Human Resource Management and
0890000 |* # FmEHLE Fi+E 4 |2 |2
Practice
Festivals and Cultural Events B
0890100 |& A& Edegr= it ¥R 4g E |22 |89
Management
Strategy Management Theory and
0890200 | v F AL P x5
Practice
The Theory and Practice of
1012700 |4 Hsufrisher 9 725 48 E 2|2
Leadership
0890300 |& * F AxI2h 7 75 & 31 e-Business Theory and Practice E 2] 2
. The Theory and Practice of Financial
0890400 |[KFEMAEEHLE FirE A E 2|2
Investment
0886900 |4 445y 4 4L Museum Management and Practice | 2 2 %;
TR
Cultural Industries Management Theory
0890500 |*> *AIR A ¥ FREE E 2|2
and Practice
0683100 |23 flwsk LN Y Non-Profit Organization Management E 2] 2




Entrepreneurship and Innovation

0890600 |fIFT& 4% ¢ L& 47 E | 2|2
Management
The Theory and Practice of
1011800 |se3tA 4712k & F i+ 5 4L F1 212
Statistical Analysis
The Theory and Practice of Business
1007100 |7 ¥#3 8 2HhEF L 3L 2|2
Model
T AR RNR VARG 284 0 E3 8F4)
0890700 |* &% & AEF g Ultural Facilities Study E 2|2
0812300 |Es4g3d > A1 &K 7 Interdisciplinary Creative Design Study | £ | 2 | 2
0992800 | & % =25 R3] % 4L Seminar on The Industrial Tourism F2] 2
) Case Studies of Cross-strait Cultural and b g )
0890900 |3 A-* £|A2 £ &2y E ]2 2 -7 meERx®
Creative Industries
0891000 |i¢ * 4 5% & 424" 3 User Experience Case Study E 2|2 & B XK
0891300 |#ci=p % & AEF7 Y Digital Content Industry Case Studies E 2|2
0891100 |A]#7& & 27 % Contemporary Art and Media Study & | 2|2
0891200 |4 448 & Fjis s J857 3 Contemporary Media and Art study #1022
0958300 |[PRAxE & AEFT Y Service Design Seminar E | 2] 2
0891400 |F® 2247 5 &3~y Park and Creative Space Study E| 22 |-~z
0891500 |3k 3¢ =& ik Design Management and Strategy F| 22 |78y
0891600 |Z ¥ & %373 Industry Survey Study E 2|2
» Interdisciplinary Curation and Narrative
1011900 |BAp K B2 2 B & 48 E 2|2
Space
I - EPREYHR(EBOFL 73V L A HRSBRVESHE)




